
 
 
 
 
 
 
 
 
 
 
 
 
 

AGM 2021 – Communications Report – 2020/21 
 
 
Communications are important to the smooth running of the club and are 
increasingly important as the club becomes bigger and more diverse with new 
programmes, teams, locations, and initiatives. The pandemic also threw a few more 
challenges into mix for this season with ever-changing rules, safety measures, and 
processes, on top of the inability to spend time on site or in the clubhouse. 
 
Platforms and Tools 
 
We continued to build upon the platforms already in use: 
 
GHC website – this continues to be the central repository for information about 
GHC: events, news, sections, teams, leagues, partners, programmes, contacts, kit, 
etc. The site receives 1000+ page views per day. 
 
InTouch – the weekly newsletter is published to 1400 email addresses (2000+ 
members) every week of the year when there is activity to report. This season there 
were gaps during pandemic lockdown periods – the late spring and summer will have 
more editions than usual as the season was extended.  
 
This season I moved from editing, producing and distributing InTouch through 
Mailchimp to editing and producing in Canva and distributing through the new club 
management tool Teamo. The reasons for this were: 
 

• We were reaching our limit of up to 2000 email addresses for free access to 
Mailchimp. 

• It was difficult to keep the Mailchimp distribution list up to date with new 
registrations as it was separate to the membership database. 

• Teamo offers Teamomail which can send an email to the real-time GHC 
membership list. 



  

• Canva offers a much better graphic design interface and the amount of 
information going out every week benefits from easier to read pages with 
more graphics and photos. 

Overall the feedback has been good including from members and partners. 
Drawbacks of the new system include: anyone who is not a registered member in 
Teamo and wants to receive InTouch needs to be input manually; there is no way in 
Teamo to track who is receiving, opening and clicking on links (as there was in 
Mailchimp). 

Social media: 
 

• Twitter – 2600+ followers, averaging 40K impressions per month 

• Facebook – 750+ followers 

• Instagram – 1520 followers 

• LinkedIn – handful of followers; this account was created automatically based 
on a companies house registration and was only recently claimed and made 
operational 

• You Tube – only a dozen subscribers but a few videos with hundreds of views’ 
more work to do here  

• Google My Business – 11000+ searches per month on average (most of these 
are to find where we are located).  

Recent affiliation data from EH fed back that our accounts have more followers and 
activity than the average for a club our size (FB 750 to 332; twitter 2500 to 1846). 
 
Teamo – ahead of 2020/21 we implemented a new club management tool, Teamo, 
to facilitate running our growing membership database and ease much of the work 
that team captains, managers and coaches were having to do with multiple tools. 
While we are still working through some of the functionality, feedback we have is 
that the tool has helped with communications within teams, groups and the whole 
club. 
 
Email – we continue to use the email forwarders @guildfordhc.com. These allow us 
to keep personal email addresses off of the website (which – like all websites – is 
subject to phishing) and allow an email sent to one address to reach many people in 
that group eg captains@. 
 
Annual Season Brochure – this was published in January to show what a great club 
we are despite the limitations of the season due to covid. This highlights different 
areas of the club and is used primarily to support efforts to find new partnerships. 
 



  

Other marketing support – we also produced a community partner flyer, junior 
schools flyer, player and volunteer recruitment flyers and more. 
 
 
Branding 
 
The GHC logo and crest have been updated over the years. While we have stuck with 
the maroon on white for some applications and the kit crest for others, this season 
we retired the maroon version of the crest. Reasons for doing this include better 
consistency across platforms and that the brighter gold/black crest appears more 
dynamic on our social media pages and includes the words Guildford Hockey Club. 
 
Given the growing depth and breadth of what GHC offers and that we want all 
members, partners, and supporters to easily identify with and feel part of the club, 
this season we designed and produced a set of extended branding.  
 
We now have a consistent set of brands for our Teams and a slightly different, 
consistent set of brands for our various programmes, sections, and events.  
 
 
Please do not use the club logos and brands without permission. The comms team 

can help with any posters or graphics you may need – please ask. 
 
 
Examples of the new branding: 
 
 
2020/21 going forward 
 
Crests for letterhead (left) and digital platforms  
 

            
 
 
Team “buttons” (exist for all teams and age groups) 
 

             
 
 



  

 
Programme/Section “buttons (these exist for 50+ uses so far) 
 

       
 
We also have an additional Flyerz logo to help with spreading word about our free 
disability sessions. 
 

 
 
To show from where we have come… 
 
2016/17 Season 
 

     
 
2015/16 Season 

         
 
 
 
Plans for next season and beyond 
 
Signage, Notice Boards, Wall Decorations 
 
A list of 30+ signs has been identified and we are in the process of designing these. 
Costs have been estimated and are included in the 2021/22 budget.  
 
 



  

The project includes: 
 

• Signage on the way into Broadwater School and to/from carp parks 

• Entrance to the clubhouse 

• Front of clubhouse signs and notice boards 

• Pitch side banners (also for Charterhouse Future Stars collaboration) 

• Wall decorations inside the clubhouse (example below), notice boards 

 

 
NB - Artist’s rendering (it doesn’t look like this yet but will do soon) 
 
Website improvements 
 
The GHC website is going into its 9th year. At the time it was designed, more traffic 
came through desktop than mobile. That has changed and it is becoming more 
important for websites to be mobile user friendly (ours is not adaptive). While the 
functionality is still good, the mobile issue is one that will be investigated (talks with 
provider ongoing) and at the same time it may make sense to think about what 
design upgrades we might want to make. 
 
England Hockey are working on a new Game Management System to replace all 
other league and competition platforms. Widgets will be provided to incorporate 
those into club websites (but that may not be ready for the start of the new season). 
 



  

Social Media and online presence 
 
We continue to improve quantity and quality of content on our social media 
accounts. The consistent Team and Programme “buttons” will help us achieve more 
consistency across the club and across platforms. We would do well to add more 
video. And we want to include more player/member/volunteer/team profiles. 
 

Please send photos, videos and stories to news@guildfordhc.com.   
 
The GHC Google My Business account will benefit from more updated photos and 
this will be done over the summer. All our accounts will continue to add content 
appropriate for the main segment they serve. 
 
Thank You’s 
 
Thank you to all who engage with GHC communications. (Special shout out to all 
who read or even glance through InTouch!) 
 
Thank you to those who send in match reports and photos. 
 
I will probably miss someone out here but special thanks to some of our most prolific 
contributors… Jo and Lawts for your fantastic Mixed U10s reports and photos, 
Mercedes for GU12s and Flyerz, Richard Drover for your fab Women’s 1s/2s photos, 
Malcolm Francis’ match reports, James Relph for GU14s, Michelle Robson – always a 
good story around the W4s for the past several seasons! – Sam Plater and James R 
for M1 reports and photos, Andrew Fergusson (who with W1s reports was most 
consistent until the lockdowns happened), Libby, the Masters Series Tournoi-sur-
Mer organisers, including some super photos from Dave Hall’s business partner Nigel 
Fairfield – thank you. 
 
No report would be complete without a mention of Sarah Flectcher-Evans who 
manages the content across the GHC social media platforms. Sarah is finishing up her 
digital marketing degree and has been a huge addition to our efforts to make GHC 
look great online across so many different platforms.  
 
And last but far from least, our ability to get GHC’s messages out would not be the 
same without the design and production talents of Cathy Sanderson. Cathy 
generously gives her time, expertise and keen eye to help us make sure GHC looks 
great through our branding, the season brochure and many other design projects. 
 
As always, please get in touch with ideas, suggestions, feedback on how to make 
GHC a great place to play. 
 
Melinda Rock 
comms@guildfordhc.com  
 
12 June 2021 
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